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# rpool 2 Tottenham 2 — Late Flurry fails to remove the bad taste

Posted by Barrettski on October 9, 2007, 12:03:44 AM

A draw at home to Spurs is generally enough to have the auld timers leaning over
and checking the wheels haven't come off. The Drury Lane Fan Dancers corne here
to lose. It's just what happens. Flair meets footballing nouse and we take the points,
it's traditional. But hawng witnessed our embarrassment of riches contrive to
comnmit almost every |

Read Mare | 21 comments | Write Cornment

Kop - L.F.C. ¥ Tottenham Hotspur.
Posted by hinesy on October 6, 2007, 11:48:36 AM
well its time we played a team out of Europe before we join themn, and this Sunday
sees the visit of the strangely misfiring Tottenham Hotpies to anfield.
Last season they played sorme superb football, Berbatov a rewvelation, and Aaron

Lennon hoping to finally prove he's no Keiron Dyer on the wing. ie hospital wing.
But this season, the clu...

Read Mare | 34 comrients | Write Cormrment

Reserves beaten by Sunderland in Warrington debut
Posted by liverweb on October 3, 2007, 09:29:43 AM

Liverpool 0 Sunderland 1

The Reds got their home league season underway with a 1-0 loss to Sunderland at
Warrington, It's a good wenue for the ressies and the crowd certainly seemed to
surprise Warrington. A delayed kick off was required as the full Morth stand and
queues still outside were still large minutes before kick off. It meant ...

Read More | 2 comments | Write Camnrment

Spyin Kop : Marseille Home - European Cup Matchday 2
Posted by FrenchRed on October 2, 2007, 06:09:35 PM

Salut & tous | Next gare is Marseille at home in the European Cup and it's time for
me to try my luck on my first Spyin Kop (That's a plea for your extreme indulgence).

£33
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Recent POSES

Chris Bascombe's replacement is

{as broken exclusively by Johnny Mac
OvEr On...

Everton ¥'s Liverpool game
Looking for info pleseeeease! Does
anyone know an...

Stubbs will not win the title
This of course has a variety of reasons

* % * pichael Shields * * * IMPORTANT -
PLEASE READ!

There's a critical meeting taking place with
Bul...

Stubbs: Liverpool waon't win title
ALAM STUBBS claims Rafa Benitez is still
na...

Everton we are going
to  tear wyou a new Arsehole  on
Saturdaythe...

This is Anfield - 9prm 15.10.07 - will we
win the title this season?

Tonight on 'This is anfield' we are going to
be ta...

Rafa ESPM interview: Mew players, Int'l
Breaks, Rotation, and the CL.
http:/fsoccernet.espn.go.com/feature?
id=471914 &cc=...

News Archive

A Message to you - Rupert.
Mo, this message isn't a critiqgue of some
clueless twerp in the Anfield Road End

pmlled Mmook
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Redandwhitekop.com

25,000 members
3.4 million posts
90,000 page views/day

X W o W& o
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Anfield Road: 45,000 seats

Shared Offline
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Anfield Road: 45,000 seats

Shared Offline Online
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Shared Online
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7h Anniversary PANERISTI.com 4 - 5007

THE UNOFFICIAL RESOURCE FOR OFFICINE PANERAI
The place to fearn and share all things Panerai sincs 2000

Public Farum Collector s Market Accessories Corner

Speak 1o other Fanensti Buy and sell rare and collectible peces. Euy and sell Paneral accoutrements.

The One. The Original.

FORRESTER
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L uxury brand Panerai: Sharing can be huge

Shared Offline Online Shared Online

%Q
%s\

25,000 150,000 50,000
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Shared Online
1.1 million

EECEEE

28 million

: ,.VV ,.VV ,.VV ; ,.VV

Shared Offline
13 million

jecadad
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Agenda

The Net enhances the brand experience
How will this affect your bottom line?

What will be the effect in 20107

: . FORRESTER
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Brand L oyalty keeps dropping

When | find a brand | like,
| stick to it

Price is for me more
iImportant than brand names

2002 2003 2004 2005 2006 2007

Source: Forrester’'s European Benchmark Study 2002, 2003,2004, 2006, and 2007

: . FORRESTER
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Adsdon’t drive sales

Eyeball > Rwareness—Considerationr—Preference—Purchase—Loyalty

Bloggers

. .-, .
S Critics
29% 530y, B Other
. mm

“Ads are a good “1don't mind “l buy products
way to learn about ads if they relate because of their
new products.” to my interests.” ads.”

Base: 7,107 European online users

Source: Forrester's European European Media & Marketing Online Study Q3 2007
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Consumers never walk alone

“For product information, | trust:”

Opinion of family/friends/colleagues

A review of the product or service in a
newspaper or magazine or on TV

Information on a manufacturer's website

Consumer review on a retailer's site
Bloggers

B Critics
B Other

Information you find via a search engine
Consumer review on a product review site
Information on a retailer's website

Email newsletters

A review by a blogger/on a Weblog

0% 10% 20% 30% 40% 50% 60% 70%

Base: 7,107 European online users

Source: Forrester's European European Media & Marketing Online Study Q3 2007

: . FORRESTER
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Blogger s and critics spread the news

“Which of the following activities have you done online in the past 4 weeks?”

Searched for product information
Sent a link to a friend

Read a customer review
Bloggers

M Critics

B Other

Forwarded a promotional email

Written a customer review -

0% 20 40% 60% 80% 100%

Base: 7,107 European online users

Source: Forrester's European European Media & Marketing Online Study Q3 2007

. . FORRESTER®
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Defense or Offense?




Offense: Dove

Product

: . FORRESTER
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Offense: Dove

Value

Experience

Product

. . FORRESTER®
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Offense: Dove

Value .

Shared
Experience

Experience

Product

Product, Place, Promotion, Social Costs

Price, R&D, Branding Marketing
Production Loyalty

. . FORRESTER®
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Offense: Dove
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Offense: Dove

Value .

Shared Protit

Experience

Experience

Product

Product, Place, Promotion, Social Costs

Price, R&D, Branding Marketing
Production Loyalty
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Offense: Dove

Value .

Shared Protit

Experience

Experience

Product Co-creation

N
»

N
>

Product, Place, Promotion, Social Costs
Price, R&D, Branding Marketing
Production Loyalty
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Offense: Wainwright

TSR
-*. ﬂﬂHHUHJWEﬂﬂﬂhat & G il Ty af BeAsrafir Drasals afices
Experience

Setutlty Paly

Experience

Product

Product, Place, Promotion, Social
Price, R&D, Branding, Marketing
Production Loyalty
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Great Fellowship...(story inside)...>>>
Mesember 4 2007 gt 9012 Ahkd

i g=mg

Tend ey megen, 1 Asked o tbe Torum for & deales ioooye whens 1o g cepe cod pooshes

US climate change policy with
tne firet @gwier was © sand ma vour mall sdress & 0wl 2end U the pauch (1 speciﬁc, Iﬂandatﬂ,r}r lirmits on car-
the wrap has landed 11 bon emissions is good economic

policy. That is why we at Ceres
joined recently with 65 leading corporations
and investors managing $4 trillion in assets
wanted ta share itwith 3l of you mates. urging strong federal legislative and regulatory
action on climate change. Qur group includes
Merrill Lynch, BP America, F&C Asset
Management and Allianz SE, as well as leading
pension funds in California, North Carolina,
MNew York state and New York City.

thara so much Michasl Pero for vour gensrosity & kindness

wiliats w110 oredad to be a mambar of sdr carmunity, 8 graat falleweship 11

lr Hagan aka Pae.lay

ABSnnEss

= ‘Ves, I'm really astonished how smoothe and fair... - Flopedd an Moy 1, 2007, 70008 Al

= can you post his emall address now? |l emall hm coz | need one as well. - fin o6 Mo 7, 7oA aT AN

O 08/01/2007 10:28 PM

Hi,
’ my narmes faye, and | wanted to let you know that | feel exactly the same way as you!
Posts 1

Irm 16 and a size 14. i constantly think about how harrible i look compared to other people. | was a size 10
Mermber Since last surnmer and i have put on so0 much weight over the past yearl
ng/01/2007
Dant feel like ur the only girl that feels like this, all of the airls in my friendship aroup are so skinny and
pretty and it really upsets me.

hopefully we'll both be able to lose the wieght we want!
XK

Reply : Quote Original : Top of the page : Bottom of the

FORRESTER
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L o ]

Dallas;, TH- Kearra Edwards has been a Cashijer damoaiite at theMantfarr
" Brivedn Dallag, Texas slnoe the storeopenad in January soos, Hars e
i geing the extra mile 1o place bags in a customer's cark.
Dizlzag; T -~ Nioole Brown ig quisk & praise hat managaer, Staphan =t e e e e e e
Gerden sar making ber working snsirenment s posttiva. The fesling is
mnatial s Blepluan taloss i cacl frois b found: ok ook rush during

inventory to 2ing har pralsse ea well| bere i the Manttort Drive FORRESTEK
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Financial Servicesfirms

Value .
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Experience
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Product
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Defense

Value .

Shared Protit

Experience {#

Experience 25%

Product

N
»

N
>

Product, Place, Promotion, Social Costs
Price, R&D, Branding Marketing
Production Loyalty

. . FORRESTER®
29 Entire contents © 2007 Forrester Research, Inc. All rights reserved.




Search

Applications

Photos
n Graups

E Ewvents

Marketplace

¥ more

edit

Profile edit

Stop the Great HSBC Graduate Rip-Offi!!

Friends * Networks v Inbox »

Information

Group Info
Marne:

Tvpe:
Descripkion:

Stop the Great HSBC Graduate Rip-OFFI
Student Groups - Political Groups
LPDATE, UPDATE, UPDATE, UPDATE

HSBC have contacked MUS to discuss this campaign,

Fallowing our discussions and negatiations, HSBC have
decided ko freeze interest on 2007 graduate overdrafts

up ko £1,500, with Future policy subject to review, All
those recent graduates who have been subject to
additional interest charges this August will be eligible
for a refund.

Fallowing this desvelopment, we will suspend the
planned action on 4 September ak HSBC HO, We will
send out a further communication later todary.

Please see the joint NUS/HSBC press release here:
bkt | e, of ficeronline, co,ukfnews 2 74602, aspx

Flease see the MUS Press release here:
hiktps | e, of Ficeronline. co.uk/news 2 74606, aspix

This stary is BBC Mews’ most read skory of the day:
http: f fnewes b, co, kg1 fhifeducationa970570, skm

NS would like to thank wou all far your invalverment in
this campaign, The commitment, time and energy
shown by the members of this group has precipitated
teal change, Despite all those who suggested that our
concerns would not be listened to, our voice has been
heard, H3BC have agreed ko continue a dialogue with

home  account  privacy  logook

Global

HSBC <)

Students’ Rip-OF Local Bank

Wiew Discussion Board
Jnin this Group

Officers

Ama zowury (London)
Yice-Prasident (Welfare], Mational Union of
Students

Wes Streeting (London)
Yice-Prasident [Education], Mational Union
af Students

Group Type

This is an open graup, Anyone can
join and irvite okhers ko join.

Admins

B ‘Wes Skreeting (London) {creator)

B Ama zoword (London)

B Alaskair McLeod (University of
Bristol)

B Markin Farr (Morthumbria)

B Alex Jones (London)




Defense

Value .

Shared Protit

Experience

Service
error

Experience

Product

Product, Place, Promotion, Social Costs
Price, R&D, Branding Marketing
Production Loyalty
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Defense

Value .

Shared Protit

Experience Flog

Service _J [ 1

C error
: nsumer
Experience onsumer— J_& 2

Review

- _—

Product

Product, Place, Promotion, Social Costs
Price, R&D, Branding Marketing
Production Loyalty
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Defense Offense

People Isolated Networking

Strategy Product Story

Technology Monitor, Network,
Respond Enabling

O Objectives s Low cost High Value




What will be the effect in 20107

. . FORRESTER®
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HSBC Loan - Get a Quote

HSBC Student : Read reviews and compare prices at Ciao.co.uk
HSBC Studen i R 1 - HSBC Student and

h m
/HSBC_Student

Loans for postgraduates

student bank account - student loan credit cards by TheBigChoice
HSBC LI } U j :

student

FORRESTER®
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HSBC submlt: to onlllne 5tudent protest - Times Online

. Lnlke the

HSBC Student Credit Card | Gredlt Cards | My Loan Quote UH
HSBC student edit card C _nt_. at Wiy Loan )

FORRESTER®
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Weh mages Widen

GOUS[E

Beauty
“eal

zial offers on

afa the crastion,
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Thank you

Jaap Favier

jfavier@forrester.nl
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